Press Release

Director Ashutosh Gowariker tells DTTF: “We have many
imaginative filmmakers who don’t want to make a song and
dance picture and these are the films that need to break out

of India”

Leading Indian Studio Vice President says, “This is the era for collaboration and
cooperation” at DTFF

Doha, Qatar; November 22, 2012: India is the largest film producing country in the world,
regularly releasing over 1000 films per year. This booming and iconic industry took centre stage
at the Royal Opera House in Katara as part of the Doha Tribeca Film Festival (DTFF) Doha Talks
series.

Indian cinema will mark 100 years of movie making in 2013. With ticket sales and revenue both
in the billions, Doha Film Institute (DFIl) invited Rajeev Masand, Entertainment Editor CNN IBN
to chair a panel to discuss if Bollywood could truly go global and cross over to new audiences in
new markets round the world.

Avtar Panesar, Vice President, International Operations, Yash Raj Films, opened the session by
suggesting there were three phases they needed to widen the appeal of Indian cinema.
“Awareness, acceptance, embrace. We’ve already conquered the first two, however, | believe
we are already global”

“The perception is that unless you’ve broken the American market, you’re not truly global and |
disagree with this entirely. It’s been ten years since we cracked the German market. We're now
releasing films in Japan, Korea, China, Mexico, Brazil, Turkey and the UK,” he continued.

Oscar nominated director Gowariker was the first to point out the range of genre film being
made in the market when the discussions asked if song and dance was a help or hindrance in
securing global audiences.

“Bollywood is not the only film product to come out of India. We have so many imaginative
filmmakers who don’t want to make a song and dance picture and these are the films that need



to break out outside of India,” he said.

Acclaimed actor Anupam Kher agreed, “It took Richard Attenborough to make Gandhi, and
Danny Boyle to make Slumdog Millionaire. We need to be brilliant ourselves, telling our own
stories in order to break through”

“Bollywood is a genre that has its limits for mass appeal,” added Gowariker. “Hollywood has
huge reach however Indian filmmakers should start making films in the English language, within
the universally accepted 2 hour length. If we begin to make films that will appeal to
international audiences, then we’ll see how successful Indian cinema becomes.”

Panesar agreed: “Historically, we became a very inward looking industry and this worked for us.
Becoming self-sufficient meant we didn’t need the investment or the input from the West.
What’s happening now is that we are ready to embrace new styles of cinema and collaborate
with colleagues in other markets.”

“This is the era of collaboration and cooperation. We are moving in the right direction and our
independent distribution arm will take off, it’s just not going to happen over night, “he

concluded.

Rounding off the session, crowd favourite Kher said, “The way | see it, Indian movies are just
like Indian foods. They’re an acquired taste”.

-ENDS-

Images from the session are available here. Just use the log in details below to access the file
marked Nov 21 Going Global: Can Bollywood really crossover?

Username: mabbas@dohafilminstitute.com
Password: DTFF2012

About Doha Film Institute:

Doha Film Institute (DFI) is an independent cultural organisation established in 2010 to incorporate Qatar’s film
initiatives under one banner; organically supporting the growth of the local film community by enhancing industry
knowledge, cultivating film appreciation and contributing to the development of sustainable creative industries in Qatar.
DFI’s year-round platforms include funding and production of local, regional and international films, educational
programmes, film screenings, and the annual Doha Tribeca Film Festival (DTFF).

With culture, community, education and entertainment at its foundation, DFI serves as an all-encompassing film hub in
Doha, as well as a resource for the region and the rest of the world. DFI is committed to supporting Qatar’s 2030 vision for
the development of a knowledge-based economy. DFI has established a number of strategic cultural partnerships with


https://www.dropbox.com/login?cont=https%3A//www.dropbox.com/referrals
https://cas.freud.com/owa/redir.aspx?C=ey2FLNon60u9Ec7BDEefP4PRY8D_mc8IK8bsWUvnIPsGQTdpxBQLgUiECCANoNQIsx4bahBt6ug.&URL=mailto%3amabbas%40dohafilminstitute.com

leading local and international organisations including Tribeca Enterprises, World Cinema Foundation, Maisha Film Lab,
Katara Cultural Village and Giffoni Film Festival.
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